Ryan H. S. Meinzer







   e-mail: ryanmeinzer@ryanmeinzer.com
2038 Spring Garden Street Apt. 3F Philadelphia, PA 19103 | 215.285.7321 | www.ryanmeinzer.com
EDUCATION:
Bachelor of Business Administration, International Business, April 2007


TEMPLE UNIVERSITY, Fox School of Business & Management, GPA: 3.5


SEMESTER AT SEA, University of Pittsburgh, January 2004 – April 2004


Earned 12 college credits relating to fieldwork in:



Cuba; Brazil; South Africa; Tanzania; India; Vietnam; Hong Kong; S. Korea; Japan 

ACTIVITIES & AWARDS:




Technology Startup Consultant, Team and a Dream, June 2006 – December 2006


Intern, US – Japan Institute of Pennsylvania, April 2006 – December 2006


RealAcad Venture Management Program Participant, Stanford University, August 2006

Webmaster, International Business/Entrepreneurial Student Association(s), 2004 - 2006  


Peer Tutor, Temple University ESC, English, Composition, Sociology, 2004 - 2006


Beta Gamma Sigma, International Business Honor Fraternity, inducted 2005
EXPERIENCE:



PLAYSAY INC., Worldwide


Founder & CEO







April 2008 – Present
· Launched and manage a fully sustainable e-commerce business of 5+ employees with 10 million+ free products in use by 4,000+ users and 3,000+ products sold
· Received angel investment by the Executive Director of PayPal, Inc. Japan in 2008

INTELLECTUAL MARKETING & PLANNING, INC., Tokyo, Japan


International Account Manager



June 2007 – June 2009
· Procured and fully managed international clientele for Japanese Marketing firm specializing in ‘Customer Delight Satisfaction’ of major food service retail chains
· Assisted in the management of marketing campaigns, press events, and localization for Fortune 500 and major multinational clientele such as Time Warner Japan, Bourjois Japan, Krispy Kreme Japan, Johnson & Johnson Japan, BT Japan, etc.

HEAKIN RESEARCH, Pittsburgh, PA

Assistant Manager, Marketing Research

June 2002 – November 2002

· Managed daily operations of national firm specializing in mall intercept survey, observational, ethnographic, experimental, and online primary marketing research.  

· Managed more than thirty employees including payroll oversight and training on consumer survey techniques and call center phone bank procedures. 

· Increased interviewee research base by more than 20% over previous period. 

· Conducted research study pre-qualification protocols with the extensive prospect of interviewing including coordination of data for marketing research interpretation.

VECTOR MARKETING, Lancaster, PA


Sales Representative, Sales




June 2000 – Present


·  Marketed cutlery products to households and the business sector for national firm with annual sales exceeding $180 million. 

· Distinguished by the CEO as a member of the “President’s Club” for leading monthly sales exceeding $3000 with extensive involvement in the operation of the field office. 
SKILLS & LANGUAGES:

· Advanced knowledge of: Japanese; Microsoft Office; Macintosh; SEO; SEM
· Basic knowledge of: Mandarin; Spanish; Photoshop; Flash; Web Design, html
· ITPC Level II Advanced Certified Tutor
